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Access insights from the largest global brand equity study: 4 million consumers, 20,000 brands across 50 markets.
BrandZ
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Discover the Kantar BrandZ Most Valuable Global Brands.
Global
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Discover Australia’s most valuable brands.
Australia
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Discover the Kantar BrandZ Strongest Belgian Brands.   
Belgium
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Discover Brazil's Most Valuable Brands.
Brazil
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Discover the Kantar BrandZ Most Valuable Canadian Brands.
Canada
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Discover the Kantar BrandZ Most Valuable Chinese Brands.
China
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Discover France’s most valuable brands.
France
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Discover Germany’s most valuable brands.
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Discover the Kantar BrandZ Top 30 Strongest Brands in Hong Kong.
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Discover the Kantar BrandZ Most Valuable Indian Brands.
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Discover the BrandZ Top 50 Most Valuable Indonesian Brands.
Indonesia
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Discover Italy’s most valuable brands.
Italy
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Discover Japan’s most valuable brands
Japan

                        
	
                            Latin America


Discover the BrandZ Top 50 Most Valuable Latin American Brands.
Latin America

                        
	
                            Mexico


Discover the Kantar BrandZ Most Valuable Mexican Brands.
Mexico
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Discover the most valuable Dutch brands.
Netherlands

                        
	
                            South Africa


Discover the Kantar BrandZ Most Valuable South African Brands.
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Discover Southeast Asia’s most valuable brands.
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Discover the Kantar BrandZ Most Valuable Spanish Brands.
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                Accelerate your brand’s growth
            

        
                
                    

    
        
Kantar BrandZ brings you industry-leading brand valuation, combined with research from the world’s largest and most extensive brand equity study: 4 million consumers covering 20,000 brands across 525 categories in 50 markets.

Our series of brand ranking reports diagnose and contextualise the growth strategies of the world’s most valuable brands, against the current macroeconomic landscape.

Time and time again, Kantar BrandZ analysis has proven that businesses that invest in their brands outperform the market, and that investment in marketing remains the most powerful form of defence in times of crisis.
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Explore BrandZ data for free
Discover your top brand equity indicators in seconds with Kantar BrandSnapshot powered by BrandZ.
Explore for free
        

    



    
        
Keep in touch to receive regular Kantar updates and:

	Access the latest reports to identify the world’s leading brands, global and local category leaders, insights and analysis from experts inside and outside of Kantar
	Request an invitation to our next launch event to celebrate top-performing brands and how they are driving growth
	Get in touch to boost your brand’s value. Explore the untapped potential of your brand: strengths, weaknesses and opportunities, within one or multiple categories and markets.
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Global
Discover the Kantar BrandZ Most Valuable Global Brands.
Learn more

        

                                    

                                    


        



Brazil
Discover Brazil's Most Valuable Brands.
Find out more

        

                                    

                                    


        



Germany
Discover Germany’s most valuable brands.
Find out more

        

                                    

                    

                

            

        

    





    
        
View all Kantar BrandZ reports
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